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SUC MANH MEM VAN HOA VIET NAM:
TIEP CAN TU TRUYEN THONG CHIEN LUQGC

D6 Anh Pic’

Toém tat: Stie manh mém vén héa la khai niém khong tach roi véi hoat déng truyén théng, dac biét la
truyén thong chién luoc. Pé dat duroc thanh codng trong viéce thic ddy strc manh mém, cac qudc gia can
phai xay dung duwoc chién luroc truyén théng dé chuyén héa cac ngudn luc van héa thanh théng diép cu
thé trén cac kénh truyén thong. Tuy nhién, cac qudc gia nhé va dang phét trién, trong dé cé Viét Nam,
dang g&p nhiéu ltng tang trong viéc xay dung chién lwoc truyén théng hiéu qua trong bdi cdnh héi nhap
cua ky nguyén théng tin. Ter tw duy chién luoc dén viéc stk dung cac cdng cu truyén thdng, nhét la truyén
théng sé, xac dinh dbi twong muc tiéu, ciing nhuw trién khai cac chién djch hanh dong cu thé, 1a nhitng doi
héi quan trong dé mg pho véi sw thay déi lién tuc cua tinh hinh thé gi6i. Ping & géc do sirc manh mém
vén héa quéc gia, yéu td quan trong nhét trong truyén thdng chién luoc la xéc dinh duoc théng diép chinh
- d6 phai 1a nhing gia trj van héa cét 16i cia dat nwéc. Bai viét ndy thdo luan vé chién luoc truyén thong
thic day stic manh mém vén héa, duwa trén nhing gia trj tw twéng van héa két néi ter truyén thdng téi hién
dai. Bai viét ciing phén tich nhiimg kinh nghiém trong viéc xay dung chién luoc truyén théng & mét sé quéc
gia, va dé xuét chién luoc cho Viét Nam.
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Pé6 Anh Dic: Cultural Soft Power of Vietnam: Approach from Strategic
Communication

Cultural soft power is usually discussed inseparable with communication in general and strategic
communication in particular. To successfully promote soft power, a country needs to develop a
communication strategy to transform cultural resources and present specific messages on media.
However, small and developing countries, including Viet Nam, are facing with challenges in designing their
proper communication strategies in the information age. Strategic thinking, efficient use of communication
tools, especially digital devices, definition of the target audience, implementation of specific action plans
are requirements in response a to changing world. Moreover, the most important element of a
communication strategy is its central messages which are, from the perspective of soft power of culture,
the core cultural values of the country. Based on the values of the cultural ideologies transmitted from the
past to the present, the article discussed communication strategies for promoting soft power of culture. It
also suggests a communication strategy for Viet Nam based on a brief review of practices in
communication strategy development in some other countries.
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